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Rob Tannen, PhD CPE

• Director of Research & Interaction Design @Bresslergroup
• Expert in handheld devices, instruments, and interfaces
• Designed consumer, industrial and medical products

W k d ith N Y k St k E h Si US Ai F• Worked with New York Stock Exchange, Siemens, US Air Force



“Stand-Up”

• (of a comedian) delivering a comic monologue while alone on the stage.
• A good solid man business man, can be trusted. 
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Case Studies for Communicating Ergonomics

①Ergonomics for Marketing Products
②Ergonomics for Interaction Designers
③Ergonomics for the Design Public
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Ergonomics for Marketing Products

• Digestible
• Quantitative
• Differentiated
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Ergonomics for Interaction Designers

• Relatable 
• Appropriately Technical 
• Actionable 
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Ergonomics for the Design Public

• Relevant
• Brief
• Humorous 
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Questions?


